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This eBook is chock-full of practical and

actionable ideas to get your digital marketing

off the ground right NOW.
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PRO
TIP

add your logo to your email signatures, along with your web address
brand your social media channels      
add to all your printing and promotional collateral        
your regular blogs or eNewsletters.

Your brand
 
Brand integrity is vital, and you already know this, right?
 
When you have a new or refreshed website to promote, it's a great opportunity to build
your brand. Firstly, make sure that your logo is used correctly. When using it across
digital and offline channels, ensure it’s not blurry, stretched out of proportion or placed
in a white box! Your graphic designer may have provided you with 'Brand Guidelines', so
stick to those guidelines and you can't go wrong.
 
Let me know if you need the services of a graphic designer and I’ll connect you to some
experienced designers.
 

Simple and free ways to promote your brand and logo:

 

For a basic email signature, you can design it in Google Docs,

then cut and paste it into your email product, eg: Outlook.

LOGO
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Your Name
Your Title
Company Name

Ph: 8675 3091
Email:  youremail@address.com
www.yourwebaddress.com

example:

https://www.beaconworth.com.au/


change your Home page banner or photo

add the latest blog or news article to your Home page - just a teaser -

then link through to the whole page/article       

update some photos -, easy if you have a 'Gallery' page        

ensure you cross-link internal pages eg: add a link from the Home

add a new page for a new product or service        

get your web person to integrate your social media photos,

ensure that you have very clear Calls to Action (CTAs) that help your

visitors know what you want them to do on every page

Marketing your website

It’s great to have a website, but without promoting it, it’s like having brochures printed
and not handing them out to anyone!

At any opportunity, make sure that your website address is added to all promotions and
collateral, eg: business cards, invoices, email signatures, flyers etc. When adding your
website address to offline collateral, you don’t need to add the ‘www’, eg:
beaconworth.com.au

Website updates
 
Make sure you regularly update your website's content so that the search engine (eg:
Google, Bing etc.) continue to crawl your site, that way, your business pops up when
people are searching for your goods and/or services.
 
As a rule of thumb, updates should be monthly. If you have an eCommerce site, this
might be easier as you will be adding and updating your products. For service-based
websites, you may consider publishing a monthly blog, and there's your update!
 

   

page, to your About us page        

eg: from Instagram        

eg: a clickable button that takes them to your Contact Us page or

a 'click to call' button for mobile so they don't have to write the

number down (so old school)!

PRO
TIP
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PRO
TIP

Website reporting and analysis

Make sure that your web person has added Google Analytics tracking code to your
website. This free Google product shows you how your visitors are moving through your
site (or not), how many pages they visited, how long they're spending on each page,
where they are geographically located, and much, much more.
 
Why are website analytics so important? Well, the very best thing about digital assets is
that they're easily measurable. For example, if you're running a Google Adwords
advertising campaign, you'll obviously see a spike of visits to the page on your website
that you sent them to from your ad (make sense)? Then we can analyse the data to see
which ads may have performed better over others, or where those people live, going by
click throughs.
 
Monthly reporting on your website and campaigns gives you hard data and insights on
how to best optimise your site and your campaigns to encourage more users, which
may equal more leads or more sales! 

   
I’d recommend using Facebook Ad Manager to analyse Facebook

advertising over Google Analytics.

DIGITAL MARKETING 101
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Facebook   
Instagram       
Google Adwords 
YouTube  
LinkedIn

Digital advertising

OK, so you've got this fab new website - now what? Well, you have to tell people about
it. Don't just sit back and expect visitors and potential clients to automatically find you.
As I mentioned in the introduction, not promoting your website that you've invested
serious budget into, is like printing a bunch of brochures but not actually handing them
out!

Here are the main digital advertising channels to promote your business, depending
on your industry:

Website policies

Before you roll your eyes, there's a quick win in this section...

You will see that most websites have a 'Policy' section, usually in the footer (at the very
bottom) of the website. At a minimum, you'll need a 'Privacy Policy' if you're capturing
'private data', this could be something as simple as contact details that your users gave
you when they filled out the 'Contact Us' form! You can use a fairly generic template,
refer to the Privacy Policy on Beaconworth Digital's website and feel free to copy and
paste... don't forget to add that hyperlink at the bottom!

You may also need Terms and Conditions. These are quite varied, for example, if you
have a shop on your site selling prints, the Terms and Conditions should list information
like purchasing, returns policy, credit card payments, you get the picture.

DIGITAL MARKETING 101
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PRO
TIP

Online directories

Listing your business (and website address) on online directories will add to your SEO
performance (Search Engine Optimisation). You may have heard of SEO before, but
I'm not going to waffle on about it here. Just know that being found across multiple
sites (ie: online directories) will help search engines find you more easily. There's a little
more on SEO further down.

Google My Business

This is a MUST. Add your business listing to Google My Business. This provides you with
a free listing, which displays your business name, contact details, website address,
business hours, logos, photos, videos, and maps on the right-hand side of Google search
results.

Use your Google account to create your listing, which can also be used

for Gmail and all Google products – it’s free. You can read more about

Google products here.

Here’s an example from a popular eatery in Newcastle, The Falcon:

DIGITAL MARKETING 101
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Local Search

Yellow Pages

White Pages

True Local

Other online directories

Amongst other things, Google will see that you’re listed on other websites, which helps
to improve your search rankings. This means that, if someone is searching for your
services, your site should display in the search results. Also, it helps people find you more
quickly if your website is not ranking high in search results.

It’s easy to get a free, basic listing across online directories, such as:
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PRO
TIP

Introduction of your services, linking to the ‘Our Services’ page on your website
Excerpt from your latest blog. Use the same image for continuity.
Promote your latest webinar or YouTube video (you should embed the video to keep them
reading)
Share industry insights and statistics; add graphs    
Share a video you liked and candidly explain why you liked it and how it might interest your
audience
Quote industry statistics, include graphs and always include the source with a link to their
website
Promote your social media channels within the email body, as well as in your regular eNews
footer; give them a reason to follow you, eg: Follow 'My Business' on LinkedIn for the latest
insights on 'my awesome services' (you get the idea)!

EDMs

Electronic Direct Mail (EDMs) or eNewsletters are still a great way to connect with your
current and potential clients.
 
Start by building your database. The simplest way to do this is to add all your current
contacts and prospects into an Excel spreadsheet with just 3 columns: first name, last
name, email. You must have permission from your listees to send them EDMs. There are
easy ways to encourage your website visitors to sign up to your eNews (I can help you
with that, ask me how).
 
Next, work on your EDM schedule to ensure you’re reaching out at least once per
month. Then create a killer email template in whatever product you choose (MailChimp
is great and has a free version). 
 
MailChimp has EDM templates that are customisable, so you can add your logo, use
your brand colours and fonts. EDM sections have drag-and-drop functionality, so you
can re-arrange your eNews news!
 
When creating your EDM, make sure that all your links and buttons are going to be
tracked, so you can easily see which stories or links were your most popular.

Your email product will have a reporting function, so always check

your results at least a week after distribution. You’ll find that your

subscribers will open the email on the day you sent it, and ‘opens’ will

drop after 2 – 3 days post-distribution. So, with this knowledge, each

email should be exceptional.

EDM content ideas:
 

https://www.beaconworth.com.au/
https://www.beaconworth.com.au/contact/
https://mailchimp.com/


industry insights
spruik and link to your latest blog (on your website, you want visitors)! You can also
publish articles on LinkedIn to build your profile if you don't have blogs on your site.
share a video
comment constructively on other's posts that are relevant to your industry
advertise positions vacant
 create content that positions you as a leader in your industry

Social Media

        LinkedIn

For professional businesses, a LinkedIn presence is vital. LinkedIn is a "professional social
platform', so no posting TGIF or cute kitten gifs (save that for Facebook and Instagram)!
 
But seriously, LinkedIn is a great channel to follow other like-minded businesses and
industries. Connections here may well land you a lead, a sale or better still, a long-term
client. If you're already using LinkedIn, you're one of 675 million of us using LinkedIn
(source: Websitebuilder.org).
 
Use your personal LinkedIn account for business, this is where all your followers and
connection are already. Be sure to engage further by becoming involved in or creating
groups to learn more about your industry or be seen as a thought leader.
 
And because LinkedIn users often add their resume to their LinkedIn profile, it has
access to that information on users. This makes advertising on LinkedIn very targeted,
so consider this channel to advertise if you have positions vacant - as it's certainly
becoming very popular (right after SEEK, of course)! And if you don't have recruitment
budget, head over to Facebook jobs!
 
When you post to LinkedIn, they'll prompt you to add # hashtags. Think of these as
search terms or keywords. When you’re viewing a post and you see a hashtag, click on it
and it will take you to all the latest content that has been tagged with that hashtag! The
good news is that LinkedIn will recommend hashtags from your post content. Learn
more about hashtags on LinkedIn here.
 

What to post and share:
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PRO
TIP

Here's how to create a free Business page on Facebook     
More juicy goodness on how to market your Facebook Business page

        Facebook

If you have the time and resources, Facebook is a great way to build and engage users
to become customers. Encourage Facebook visitors through to your website by posting
great imagery, videos, and gifs, accompanied by enticing commentary.
 
Facebook is also an easy way for your potential customers to get in touch with you using
Facebook comments or via their 'Messenger' app.
 
According to SproutSocial report (May 2020), use of Facebook among older generations
is rising rapidly (and we know they have cash to spend)! And the Asia-Pacific region
boasts the most users (that includes us Aussies). Read more over on SproutSocial.

 

Be sure to create a "Business" Facebook page - you don't want Uncle

Bob posting personal comments on your latest business blog post!

Facebook stories?

 

As well as posts, you can add 'Stories' to Facebook. These can be one image, a series of
images or a video. And in the story, you can add locations, stickers, emojis and music!
Stories appear at the top of your Facebook feed and in Messenger and only last 24
hours. Read more on Facebook Stories.

 

Create a Facebook Business page

https://www.beaconworth.com.au/
https://www.facebook.com/business/pages/set-up
https://www.facebook.com/business
https://sproutsocial.com/insights/facebook-stats-for-marketers/
https://www.facebook.com/help/1860890874146432


PRO
TIP

PRO
TIP

        Instagram

I strongly recommend only choosing the social media channels that you have the time
to properly service and maintain. Remember though, that these channels are also an
avenue for potential clients to contact you and who doesn't want more clients!
 
Instagram is a photo and video sharing app - so all the action (updating, posting, liking,
sharing) happens on your mobile phone.

 

Instagram only allows one website link on your profile page (not

within posts). Download and use this free tool to add more links to

your profile: Linktr.ee

       Twitter

Twitter is another social networking site. It's a 'microblogging' system that allows users
to send and receive short (140-character limit) posts called 'tweets'. At the time of
writing, Twitter had more than 100 million daily users worldwide #impressive
 
Made uber famous by Donald Trump, Twitter is a fast-paced channel and best used for
those thought leaders out there. This is a great platform to gain loyal followers if you
have something great to share.

If you want the very latest news, Twitter is great for breaking news!

DIGITAL MARKETING 101
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         Pinterest

Pinterest is yet another online social channel dedicated to inspiration and discovery!
And you guessed it, it's free too.
 
You 'pin' a photo to a 'board' that you can refer to. For example, if you're looking for
bedroom styling inspiration, you can follow interior designers and 'pin' their pics to your
board and voila - your 'mood' board is complete and available when you're next at
Bunnings to buy paint or wallpaper.
 
Again, you need the time to dedicate to yet another social channel, but if you're in an
industry that uses visual media to convey your brand and message, then this one's for
you.
 
Read more about Pinterest.

Apps

Do I need an app? I get this a lot, and the answer is mostly, 'No'. Unless you have a
unique reason to have a duplicated site as an app, this is usually no longer required with
the emergence of 'Responsive Design'. Responsive Design optimises your website to
look great across a range of screen sizes, eg: desktop, tablet and mobile.
 
But if you have a complimentary app eg: for customers to order their coffee, then you
can integrate the app into your website. Here's an example on Espresso Addimi's
website. Tip: the app is called 'Eat Appy'. Cute, huh? 
 
Beaconworth Digital do not build apps, but we know some fine folks who do, so
get in touch.

DIGITAL MARKETING 101
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PRO
TIP

Graphics

Excellent segueway... You'll need to know how to create killer graphics so that your posts
and photos stand out from the crowd.

I highly recommend Canva. It's an Australian-owned company and

they make it super-easy for non-designers to create all sorts of

graphics and content, all with drag-and-drop, with built-in images,

icons, fonts and more.

 
Canva also has a brilliant, built-in 'Design School' to help you master the basics. Their
YouTube channel is equally impressive.
 
There's a free version and the 'Canva Pro' subscription is only around $10 per month (if
paid annually) or around $13 per month (if paid monthly). Read more about the joys of
Canva here.

DIGITAL MARKETING 101
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Shutterstock
iStock Photo
Austock Photo (Australian

Unsplash
Pexels
Pixabay

Photos

There's something to be said for unique, professional images but not everyone has
budget for a whole day shoot. If you do have budget, I know some excellent
photographers, so hit me up! 

As you may already know, you can't just 'Google' an image and use it, as it may have
royalties attached to it, or you may need to purchase it. Below are some great stock
image products that I recommend, some require paid subscriptions, and others are
completely royalty free!

Subscription-based stock image libraries:

 

Royalty-free Stock image libraries:

 

Example:

Let's say, that you're updating an image on your About page of your website... Once
you've downloaded your preferred image from your stock library, you need to 'optimise'
it for your web. Some larger images can be upwards of 2 - 3MB (megabytes), so imagine
if all of your website's images are this large in file size and your website has to store
them, then try to load them every time someone visits your site! It's going to slow down
the load time of your site and the person trying to get to your "About" page is already
bored of waiting and skipped over to your competitors', super-fast website #epicfail 
 
Now, scroll back up to the 'Graphics' section to see how to optimise and resize your
image or photo.

DIGITAL MARKETING 101
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PRO
TIP

You Tube

YouTube is owned by Google and is the second largest search engine (after Google, of
course)! At the time of writing, more than 6 billion hours of video is consumed every
month! So, you need a piece of that pie.

 
If you already have a Google account, you can use those same login

details to create your YouTube channel. On YouTube, you can easily

upload your videos and then share them out to your website and social

channels and embed them into your website pages or eNewsletters.

 
Read more about YouTube over here.

Vimeo
 
You may have also heard of Vimeo, which is very similar to YouTube. HupSpot does a
great job of outlining the differences, so click over here to read more on their blog.

DIGITAL MARKETING 101
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create animations using included templates
logo intros
video transitions
filters
cinematic text and more.

drag and drop doodle video creation
available for whiteboard, blackboard, greenboard and glassboard (yep, that's a thing)
great for sensitive content, eg: Mental Health.

Video Creation

And while we're on the subject of video, there are some really awesome products on the
market that allow you to easily create engaging videos for you to promote your
business.
 
If you're after a professional videographer, again I have my networks so get in touch and
I'll hook you up!
 
In the meantime, here are a couple of suggestions below, one for animations and one
for 'doodle' videos.

 

Viddyoze:

 

 
Viddyoze is available via an affordable paid subscription. You can upgrade to a full
template membership to get access to their entire suite of templates. Go to Viddyoze
website.

 

Doodly:

 

Doodly is also subscription-based. Go to the Doodly website for more.

DIGITAL MARKETING 101
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PRO
TIP

Premier
Premier Rush
iMovie or
Filmora

Video Editing

So, you've created a killer video to promote your awesome services BUT you need to
make some edits - no problem, check out these tools: 
 

 
And if the thought of editing video is a tad daunting, there’s this

awesome Australian-owned company who are kicking goals globally

with their high quality  editing services. Send them your video footage

and they’ll edit it for you within 24 hours!

Check out Shootsta’s website here.

 

DIGITAL MARKETING 101
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HubSpot

You may have heard of HubSpot. It's an all-in-one kind of product that includes these
awesome things in their FREE version: CRM (customer relationship management)
system, deals (like proposal info), forms (that you easily integrate onto your website),
email marketing and more.

https://shootsta.com/en-au/
https://www.beaconworth.com.au/


PRO
TIP

File storage and file sharing
 
When you run a business, you want simple solutions to everyday tasks... file storage and
file sharing should be easy, but sometimes it's just one more thing to log into and one
more product subscription to pay for!
 
Fear not, I've got your back! For most of us, we're using Microsoft products for Word,
Excel, PowerPoint, Outlook etc, so with your Microsoft subscription, you will have
'OneDrive'.
 
OneDrive not only allows you to store your own documents, images, files etc. in the
cloud, but it also allows you to 'share' folders and files with access options.
 
Here's an example: I have a client in a different state and need to show her my
marvellous Social Media Content Plan (yep, I can do those for you too). Once I'd
completed the document, I shared the file to allow my client full access so that they can
make edits directly and approve the images I'd chosen. This also saves clogging up your
email with massive file sizes and the best bit is that you can see when they've accessed
your file.

If you're not using Microsoft, there's a plethora of file-sharing

alternatives like Dropbox, Google Drive, Hightail, to name a few.

Choose what works best for your business.
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PRO
TIP

passwords
secure notes
addresses
payment cards and
bank account details

Email

You will already have email... sometimes, your emails may be attached to your website's
hosting account, as you may receive free email addresses. Note - that if your hosting
goes down, so might your emails. Now, this doesn't happen very often, but it's a known
risk.
 
I recommend using Microsoft Exchange to host your email account/s. These can be
added on to your existing Microsoft 365 or whatever MS account you may already have.
Note -: that I do not provide email support - this is just a tip from when I build and move
websites!
 
Mac users can hook into Apple Mac Mail.

Password security
 
LastPass is a password product that I highly recommend to securely store all of your
passwords. For improved security, don’t use your browser’s password saving function, in
the case that your laptop/computer is compromised.
 
LastPass provides a free version that gives you options to store:
 

And as the name suggests, it's the last password you'll ever need.

Go to the LastPass website to create a free account now. And while

you're getting all organised, download their App to your phone to

access all of your passwords on the go. For those with iPhones, you

can access it quickly with facial recognition.
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Command + Shift + 3: captures a screenshot of your entire screen
Command + Shift + 4: turns the cursor into a crosshair, allowing you to select which
portion of your screen you would like to capture

Google Reviews
Google My Business Reviews
Testimonials
Facebook Reviews
Trip Advisor
EDMs or eNewsletters.

Getting snippy!

If you don't know about this handy app, you'll use it all the time! It's the 'Snipping Tool'
which comes with Windows. 
 
In the Search bar of Windows (bottom left of your screen), type 'Snipping Tool' and voila!
You can snip anything on your screen - a logo, a photo, a graph, a line of text. Then, you
can highlight areas of text, scribble with a red pen before either copying and pasting it
into an email or document, or saving it as a jpeg image. Great for providing feedback in
emails or adding tricky graphs to reports!
 
And for Mac users, you can do this instead:
 

 

Customer reviews
 
And last, but certainly not least, is customer reviews!
 
If your client had a great experience working with you, make sure you ask them to
leave you a review. Here’s an awesome blog on how to ask politely for reviews
from ThriveHive.
 
Here are a few obvious channels:
 

 

Note: Beaconworth Digital does not receive commissions from any of the recommended parties.
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Thank you
for choosing
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